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Implementation Packet
Annual Volume Agreement

This agreement is made        , (“Effective Date”) between       (hereafter “Customer”) with office located at       and Central Address Systems, Inc. 10303 Crown Point Avenue, Omaha, NE (hereinafter “CAS”). 

During the term of this Annual Volume Agreement customer has agreed to purchase $      in lists and services from CAS.  
(see attached for detailed pricing information).

This agreement will expire one year after the commencement date.
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Turbo-Marketing.net Private Label Agreement

1. Customer agrees to install a functioning link on their web site to Turbo-Marketing.net within 10 business days of being notified that site is operational.
2. Customer agrees to complete the Turbo-Marketing.net Implementation Packet within five (5) business days of receipt.
3. CAS is not responsible for lost revenue, lost profits, downtime, printing costs, or postal charges incurred by the use of data or services. CAS cumulative liability for all claims relating to, arising out of , connected with, or resulting from the services, the data, or this agreement, regardless of the form of action, whether in contract or tort, including negligent, product liability, or otherwise, shall not exceed the amount paid by client to CAS for the specific services or data giving rise to such claim. CAS does not guarantee accuracy or reliability of data.
4. CAS rented information can not be sublicensed.
5. CAS has the right to hold additional processing in the event of late (30 days past invoice date) or missing payment.
6. Written notice must be given 30 days in advance for either party to file for termination based on non-conformance of this agreement.
7. On a quarterly basis a review of customer volume commitments will take place to determine if expectations will be met. In the event that volume commitment has changed CAS has the option to renegotiate volume pricing.
8. Disputes: Disputing party must place in writing the issues at hand and a recommended solution should be communicated back in writing within 10 days. If solution is unacceptable then agreement is subject to termination.
Client Initials



Licensor Initials

For Internal Use Only

Sales representative:   FORMDROPDOWN 


Customer Service Rep:  FORMDROPDOWN 


Client ID 

Terms #:



Date Received:

Company Information
Company Legal Name: 
     
Address:  
     
City
ST
Zip
E-Mail Address: 
     @     
Phone Number:  
   -   -    


Fax Number:   
   -   -    
Type of Business:  
     
Sales Tax I.D. #  
     

Federal Tax I.D. #  
     
Ownership Structure:
 FORMCHECKBOX 
 Corporation
 FORMCHECKBOX 
 Partnership         FORMCHECKBOX 
 Sole Ownership
Tax Status: 
 FORMCHECKBOX 
 Exempt        
 FORMCHECKBOX 
 Resale
CLIENT PAYMENT TYPE:
 FORMCHECKBOX 
 Pay in Advance


 FORMCHECKBOX 
 Pay By Credit Card *must complete separate Credit Card Form



 FORMCHECKBOX 
 Pay upon Receipt of Invoice** - must complete Credit Application

CREDIT APPLICATION

Maximum Amount of Credit Desired: $  
$0.00
Date of Incorporation:  
     
Name of Officer or Owner: 
     
Officer’s Phone Number & Extension: 
   -   -      Ext     
Has This Company Ever Filed for Bankruptcy?  FORMCHECKBOX 
 Yes     FORMCHECKBOX 
 No
ACCOUNTS PAYABLE INFORMATION:


Contact Name  
     
FAX#  
   -   -    
Phone#  
   -   -      Ext     
REFERENCES: Companies / Vendor

1. Company Name  
     
Contact Name 
     


Address  
     
City
ST
Zip
FAX#  
   -   -    
Phone#  
   -   -      Ext     
2. Company Name 
     
Contact Name  
     


Address  
     
City
ST
Zip
FAX# 
   -   -    
Phone#  
   -   -      Ext     
3. Company Name 
     
Contact Name  
     


Address  
     
City
ST
Zip
FAX#  
   -   -    
Phone#  
   -   -      Ext     
BANK REFERENCES:

Name:  
     
Account # 
     
Address  
     
City
ST
Zip
Person Authorized to Sign Checks:      
Client acknowledges having read this agreement and understands that by signing this agreement Client agrees to the following New Customer Terms contained herein.  Client further agrees that, except for separate written agreements between Central Address Systems, Inc. and Client, this agreement is the complete and exclusive statement of the rights and liabilities of the parties.
Authorized Signature - Client

Authorized Signature – CAS Inc.

Name & Title (Printed)

Name & Title (Printed)

Date
Date

New Customer Terms
All purchases by you (“Client”) from Central Address Systems, Inc. / dba. CAS Inc. ("Licensor") are subject to the terms and conditions in this agreement (“Agreement”). 

Pricing; Client Purchase Orders.   Pricing, data elements, and file layouts are agreed on a per order basis.  The prices and rates for the services do not include either shipping costs or applicable federal, state or local taxes, and Client will pay or reimburse Licensor for such shipping costs and taxes. 

Non-conforming Services; Review of Interim Results. Licensor shall perform services in accordance with Client orders and correct any non-conforming services where the nonconformity results solely from errors on the part of Licensor.  Client shall review and approve interim results provided by Licensor and inform Licensor in writing of any nonconformance. Where Licensor is not informed of nonconformance, Licensor shall be entitled to assume the correctness of the interim results, and shall not be liable for the cost of correcting any nonconformance approved in error. Client's failure to give Licensor written notice of non-conforming services within thirty (30) days of Licensor's performance of the services shall constitute final acceptance and approval of the services by Client.

Payment Terms. Client will pay Licensor for the services in the amounts agreed upon by Licensor and Client. Licensor’s invoices will be deemed to be correct and acceptable to Client unless Client advises Licensor of disputed items within ten (10) days of their receipt. Payments shall be made to Licensor within thirty (30) days of invoice date for all Licensor services. 

One Time Use, List Rentals. Unless otherwise agreed in writing signed by Licensor and Client, Client is permitted to use a List provided by Licensor only once and only for one of the following purposes: i) direct mail solicitations, ii) conducting telephone solicitations, iii) conducting telephone surveys, or iv) email marketing. This shall not, however, prevent Client's use of a list provided by Licensor, or use of the licensed data, for Client's internal analysis or for previous mail suppression. Licensor will include seed names for the purpose of detecting unauthorized use.

FCRA; No Eligibility Decisions. Client understands that licensed data has not been collected for credit purposes and is not intended to be indicative of any consumer’s credit worthiness, credit standing, credit capacity, or other characteristics listed in Section 603(d) of the Fair Credit Reporting Act (“FCRA”), 15 USC Section 1681a. Client represents and warrants that it shall not use any licensed data as a factor in establishing any consumer’s eligibility for (i) credit or insurance used primarily for personal, family or household purposes, (ii) employment purposes, or (iii) other purposes authorized under Section 604 of the FCRA, 15 USC Section 1681b or any similar statute. Client agrees that it will not use any of the licensed materials for any purpose proscribed under the FCRA. 

Manner of Use; No Individual Look-ups. Client agrees that it will use the licensed data provided for marketing purposes only in accordance with all federal, state and local laws, applicable Direct Marketing Association Guidelines (www.the-dma.org), and in a manner which gives due consideration to matters concerning privacy and confidentiality.  Client will not in any direct mail solicitation, telephone solicitation or survey utilizing licensed data refer to any selection criteria or any presumed knowledge about the recipient. The licensed data may not be merged or incorporated with any other file without the express written consent of Licensor.  None of the licensed data may be used to enhance a file or list owned by any third party, to develop any list, enhancement or product or to prepare, publish, clean or maintain any directory. Neither Client nor Client’s customers shall use the licensed data in any application involving individual look-ups of people including, without limitation, any application involving individual look-ups of people pertaining to: (i) skip tracing functions; or (ii) electronic directory assistance applications. 
Licensed Data Access; Confidentiality. Client shall: (i) hold the licensed data in confidence; (ii) provide access to the licensed data only to its (a) employees, contractors and agents to whom access is required and to the extent necessary for proper use hereunder, and (b) to it’s customers solely as permitted hereunder.  Licensor may seek injunctive or other equitable relief against the breach or threatened breach of any of the foregoing covenants in addition to any other legal remedies which may be available.

Non-disclosure of Source of Licensed Data or Relationship . Client shall not disclose to any other party that Licensor is the source of the licensed data without the prior written consent of Licensor, which consent will be issued only on a case-by-case basis, and shall not be issued in the form of a blanket consent. 

Solicitations; Ad Copy; Script Retention and Review. Solicitation and ad copy used by Client or Client’s customers in connection with the licensed data: (i) shall not disclose the source of the recipient’s name and address; (ii) shall not contain any indication that Client or Client’s customers possess any information about the recipient other than name and address; and (iii) must be in good taste and of the highest integrity. Upon request from Licensor, Client shall promptly deliver to Licensor a copy of any solicitation or ad copy used in connection with the licensed data. Two copies of each mail piece and/or telemarketing script used in connection with the licensed data shall be retained by Client and Client’s customers for at least twelve (12) months after the applicable mail drop date or telemarketing script use. Upon request from Licensor within such twelve (12) month period, Client shall promptly deliver to Licensor the requested copies. Licensor may require that mail pieces or telemarketing scripts be approved by Licensor prior to any use with the licensed data.

Licensor Warranties. Licensor warrants to Client that: (i) the Licensor services will materially conform to the corresponding job instructions; and (ii) Licensor has the right to provide to Client, for the uses authorized by this document, licensed data provided as a part of the Licensor services. Licensor further warrants that it will make reasonable commercial efforts to ensure that the licensed data delivered to Client hereunder and information contained therein will be as complete, accurate, and current as it can be in view of Licensor's customary method of compilation or acquisition of such data and the nature and accuracy of Licensor's sources for such data. HOWEVER, LICENSOR DOES NOT GUARANTEE THE ACCURACY OR RELIABILITY OF SUCH DATA OR THE RESULT OR CONSEQUENCES FROM THE USE OF SUCH DATA. All use of the licensed data and all materials derived there from are on an “AS IS,” “AS AVAILABLE” basis, and neither Licensor nor Licensor’s data providers shall be liable for any claim or loss resulting from the content of, errors or omissions in, or the end user’s use of the information contained in or retrieved from the Licensor’s data.  Client understands and acknowledges that the FTC and certain states may require the purchase of lists providing a directory of consumers who object to receiving certain outbound telephone solicitations ("Do-Not-Call lists"). Licensor agrees to provide Client with services that will purge consumers on the various Do-Not-Call lists from the calling lists provided by Licensor to Client. Client agrees to purchase such Do-Not-Call lists from the FTC and appropriate states, and Client will indemnify and hold Licensor harmless from any third party claims arising from calls placed to consumers who are on the various Do-Not-Call lists. Licensor disclaims all responsibility for ensuring that Client complies with the laws establishing the Do-Not-Call lists.  THE FOREGOING WARRANTIES ARE THE ONLY WARRANTIES LICENSOR HAS GIVEN CLIENT WITH RESPECT TO THE SERVICES. SUCH WARRANTIES ARE IN LIEU OF ALL OTHER WARRANTIES, EXPRESS OR IMPLIED, INCLUDING WARRANTIES OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR USE OR PURPOSE.

Limitation of Liability. Client acknowledges that data entry, data processing, communication, and storage are subject to the possibility of human and machine errors, omissions, delays, and losses, including inadvertent loss of data or damage to media, which may give rise to loss or damage. Licensor undertakes no liability to Client for any such errors, omissions, delays, or losses. In no event shall Licensor be liable TO CLIENT OR ANY THIRD PARTY for incidental, indirect, special, or consequential damages, or for lost profits, savings, or revenues of any kind, or for lost data or downtime, or for printing costs or postal charges, regardless of whether or not Licensor has been advised of the possibility of such damages.  LICENSOR'S CUMULATIVE LIABILITY TO CLIENT FOR ALL CLAIMS RELATING TO, ARISING OUT OF, CONNECTED WITH, OR RESULTING FROM THE SERVICES, THE DATA OR THIS LICENSE, REGARDLESS OF THE FORM OF ACTION, WHETHER IN CONTRACT OR TORT, INCLUDING NEGLIGENCE, PRODUCT LIABILITY, OR OTHERWISE, SHALL NOT EXCEED THE AMOUNT PAID BY CLIENT TO LICENSOR FOR THE SPECIFIC SERVICES OR DATA GIVING RISE TO SUCH CLAIM.

Indemnification. Client will indemnify, defend, and hold Licensor harmless from and against any and all liabilities, damages, losses, claims, costs, and expenses (including actual attorney's fees) arising out of or resulting from Client's use of the licensed data or any third party’s use of the licensed data through Client including, without limitation, (i) a failure to observe any use or data restriction set forth herein; (ii) any claim alleging that any Client, end user who accessed the licensed data through Client or Client’s third party processor violated the legal rights of another person by supplying Licensor with any Client data (iii) any claim by a third party alleging that Licensor failed to perform the services properly; (iv) any misrepresentation or breach of warranty by Client or (v) Client's nonperformance of any obligations imposed on it herein or by any Licensor job instruction.

Governing Law. The validity and effect of this Agreement shall be governed by and construed in accordance with the laws of the State of Nebraska without regard to its conflict of laws rules. Client agrees that any causes of action relating in any fashion to this Agreement shall be brought in the state or federal courts located in Douglas County, Nebraska, which shall have exclusive jurisdiction over such matters. Client submits itself to the personal jurisdiction of the state and federal courts located in Douglas County, Nebraska, and waives any claim it might possess that such location constitutes an inconvenient forum or improper venue. 

Complete Agreement. This Agreement (as supplemented by work orders and Licensor’s pricing schedule, addendums and riders as anticipated and compliant with this Agreement) sets forth the entire understanding of Client and Licensor with respect to the subject matter hereof and supersedes all prior letters of intent, agreements, covenants, arrangements, communications, representations, or warranties, whether oral or written, by any officer, employee, or representative of either party relating thereto. No amendment or modification hereof shall be binding unless such amendment or modification is in writing and acknowledged by both parties.

Broker / Reseller Obligations. In the event Client is serving as a broker or reseller, Client further agrees that it will make no use whatsoever of the licensed data other than providing such data to the end user. Client represents and warrants that it will fully apprise, and secure the written assent of, the end user with respect to the obligations and restrictions set forth in this Agreement. Client agrees to indemnify, defend and hold harmless Licensor and its officers, employees, agents, affiliates, subsidiaries and data providers against and from any claims, losses, expenses, damages and costs including without limitation, actual attorney’s fees, that may at any time be incurred by Licensor arising out of, or related to, Client’s failure to fulfill its obligations under this paragraph.

Waiver; Survival.  The waiver by either party, or the failure by either party to claim a breach of any provision of this Agreement or to give notice with respect thereto, shall not be held to be a waiver of any subsequent breach of such provision or any other provision in this Agreement. The indemnity, liability and non-disclosure provisions of this Agreement shall survive the termination or expiration of this Agreement.

Mutual Nondisclosure Agreement
1.
Purpose.  The Company and Third Party wish to explore a prospective business opportunity under which each may disclose its Confidential Informa​tion to the other.

2.
Definition.  "Confidential Information" means any informa​tion, technical data, or know-how, including, but not limited to, that which relates to research, product plans, business plans, products, services, customers, markets, pricing, software, developments, inventions, processes, designs, drawings, engineering, technology, research, computer source code, hardware configuration information, marketing, forecasts, unpublished financial statements, or finances, which Confidential Information is designated in writing or given orally to be confidential or proprie​tary.  Confidential Informa​tion does not include information, technical data or know-how which: (i) is in the possession of the receiving party at the time of dis​closure as shown by the receiving party's files and records immedi​ately prior to the time of disclosure; (ii) prior or after the time of disclosure becomes part of the public knowledge or literature, not as a result of any inaction or action of the receiving party; or (iii) is approved for release by the disclosing party in writing.

3.
Non-Disclosure of Confidential Information.  The Company and Third Party agree not to use the Confidential Informa​tion dis​closed to it by the other party for its own use or for any purpose except to carry out discussions concerning, and the undertaking of, any prospective business relationship between the two.  Neither party will disclose any Confidential Information of the other party to third parties except those directors, officers, employees, and agents who are required to have the information in order to carry out the discussions of the contemplated business. Each party agrees that it will take all reasonable measures to protect the secrecy of and avoid disclosure or use of Confidential Information of the other party in order to prevent it from falling into the public domain or the possession of persons other than those persons authorized hereunder to have any such information, which measures shall include the highest degree of care that either party utilizes to protect its own Confidential Information of a similar nature.  Each party agrees to notify the other party in writing of any misuse or misappropriation of such Confidential Information of the other party which may come to its attention.

4.
Mandatory Disclosure.  In the event that either party or their respective directors, officers, employees, or agents are requested or required by legal process to disclose any of the Confidential Information of the other party, the party required to make such disclosure shall give prompt notice so that the other party may seek a protective order or other appropriate relief.  The receiving party shall give the disclosing party written notice of the Confidential Information to be disclosed as far in advance as is practicable, and shall use its best efforts to obtain assurances that confidential treatment will be accorded to such Confidential Information.  In the event that such protective order is not obtained, the party required to make such disclosure shall disclose only that portion of the Confidential Information which a court may order that it is legally required to disclose.

5.
No Warranty.  The parties agree that Confidential Information may be related to products and services that may or may not be under development or planned for development, and make no warranties, express or implied, regarding the accuracy of such information.  The disclosing party shall not be liable for any damages, expenses, losses or action incurred or undertaken by the receiving party as a result of the receipt of Confidential Information.

6.
Return of Materials.  Any materials or documents which have been furnished by one party to the other shall be promptly returned, accompanied by all copies of such documentation, after the prospective business relationship has been rejected or concluded.

7.
No License Granted.  Nothing in this Agree​ment is intended to grant any rights to either party under any patent, copyright, trademark, trade secret or other intellectual property right nor shall this Agreement grant either party any rights in or to the other party's Confidential Information, except the limited right to review such Confidential Information solely for the purposes of determining whether to enter into the prospective business relationship between the parties.

8.
Term.  The foregoing commitments of either party in this Agreement shall survive any termination of discussions between the parties, and shall continue for a period of three (3) years following the date of this Agreement.

9.
Miscellaneous.  This Agreement shall be binding upon and for the benefit of the undersigned parties, their successors and assigns, provided that Confidential Information of either party may not be assigned without the prior written consent of the disclosing party.  Failure to enforce any provision of this Agreement shall not constitute a waiver of any term hereof.

10.
Governing Law and Jurisdiction.  This Agreement shall be governed by and construed and enforced in accordance with the internal laws of the State of Nebraska, and shall be binding upon the parties hereto in the United States and worldwide.  The federal and state courts within the State of Nebraska shall have exclusive jurisdiction to adjudicate any dispute arising out of this Agreement.

11.
Remedies.  Each party agrees that its obligations here​under are necessary and reasonable in order to protect the other party and the other party's business, and expressly agrees that monetary damages would be inadequate to compensate the other party for any breach by either party of any covenants and agreements set forth herein. Accordingly, each party agrees and acknowledges that any such viola​tion or threatened violation will cause irreparable injury to the other party and that, in addition to any other remedies that may be avail​able, in law, in equity or otherwise, the other party shall be entitled to obtain injunctive relief against the threatened breach of this Agreement or the continuation of any such breach, without the necessity of proving actual damages.

12.
No Obligation for Additional Agreement.  Neither party has an obligation under this Agreement to enter into any other agreement with the other party.  Nothing in this Agreement shall prohibit or restrict either party’s right to develop, use, or market products or services similar to or competitive with those of the other party disclosed in the Confidential Information as long as it shall not thereby breach this Agreement.  Additionally, each party acknowledges that the other may already possess or have developed products or services similar to or competitive with those of the other party to be disclosed in the Confidential Information. 

13.
Complete Agreement.  The parties agree that this Agreement is the complete and exclusive statement of the agreement between the parties relating to the disclosure of Confidential Information, and that this Agreement supersedes all prior agreements, oral or written, and all other communications between the parties relating to this subject.
Client Initials



Licensor Initials 

Private Label – Owner Information Form
CAS will develop your Private Label site using the information you supply.  Please fill in the information requested below.  Talk to your sales representative if you have any questions.
Company Name: 
         
Date:      
What would you like your new site ID to be? 
Example: http://yourcompanyname.turbo-marketing.net
Your Private Label Web Address:       .turbo-marketing.net

When a customer logs off Turbo-Marketing.net which URL do you wish to return them to?
Example: www.yourhomepage.com  
Your Web Address:  www.        

Who do you want as your Technical Support Contact?
Name:
     

Email Address: 
     @     



Phone:  
   -   -    
Please provide the Name, eMail address, and phone numbers for the following departments:
Sales 
Name:        

Email:       @      


Phone:    -   -    
Customer Service
Name:        

Email:       @      


Phone:    -   -    
Accounting
Name:        

Email:       @     


Phone:    -   -    
What would you like your customer support message to be?
Example:
 Our customer support hours are  

8 AM to 6 PM   

CST Standard Time
Your Message: 
     

     

     
Please eMAIL your logo(s) to  support@turbo-marketing.net .


Why Should I Consider Getting a VeriSign Account?

Accepting Payments Online Securely and Reliably – An Essential Step for Your Business

An online store allows you to be open for business 24 hours a day, 7 days a week. Not only is this an important convenience for your customers, it also means more revenue for you. An online store also helps you to reduce your overhead costs since you don’t need to hire reception staff and people to take orders. With the right payment processing tools, these functions are all done automatically for you. A secure online store is no longer an option for a successful business, it’s a critical step in managing and growing your business.
With online fraud rates climbing, it’s also important to make sure your online store is secure. According to FBI estimates, online fraud reports tripled from 2001 to 2002. With VeriSign Payment Services, you have access to a variety of comprehensive, value-add services. VeriSign Payment Services allow you to offer your customers the added benefit of peace of mind by using a brand they know and trust.
Online Payment Processing Basics
Purchasing online may seem to be quick and easy, but most consumers give little thought to the process that appears to work instantaneously. For it to work correctly, merchants must connect to a network of banks (both acquiring and issuing banks), processors, and other financial institutions so that payment information provided by the customer can be routed securely and reliably. The solution is a payment processing service that connects your online store to these institutions and processors. Because payment information is highly sensitive, trust and confidence are essential elements of any payment transaction. This means the payment processing service should be provided by a company with in depth experience in payment processing and security such as VeriSign.
VeriSign Payflow Processing Services  --- Easy, Secure and Reliable

The VeriSign Payflow service, now the industry standard for online payment processing solutions, was developed to meet the demanding and diverse needs of online merchants. VeriSign Payflow is an Internet payment processing service that simplifies online payment processing by providing reliable, secure, and affordable payment connectivity among merchants, customers, and financial networks. VeriSign Payflow services allow merchants to securely and easily authorize and process credit card payments-without investing in or maintaining significant technological resources. The Payflow suite of services was also designed to scale quickly and seamlessly as your business grows. Most importantly VeriSign offers the industry’s only payment processing service with immediate connectivity to all major processors and most shopping carts.

Payflow Link

The Payflow Link service is designed for merchants who require a simple solution to selling on the web. Payflow Link is a hosted order form service that allows a customer to securely input credit card information. Payflow Link offers merchants a simple package for payment processing, by credit card.

Turbo/VeriSign Fraud Protection Services Requirements

All Turbo Marketing Private Label Owners with VeriSign payment functionality must upgrade their VeriSign Payflow Link account to include the VeriSign Advanced Fraud Protection Services.  The following security settings and fraud protection filters are set at that time:

· Maximum Amount per Transaction Setting (set to $1,500.00)

· Address Verification Service (AVS) Failure (set to FULL strength)

· Card Security Code (CSC) Failure (set to FULL strength)

· Account Number Velocity

· International IP Address

· International AVS

NOTE:
You may be able to negotiate a better rate on your merchant account with the addition of the Advanced Fraud Protection Services.
VeriSign’s Fraud Protection Services

Online fraud is a serious, growing problem, one that cost merchants an estimated $1 billion in 2002.
While liability for fraudulent “card present” (in-store) transactions lies with the credit card issuer, liability for “card not present” transactions, including transactions conducted online falls to the merchant.  This means that a merchant who accepts a fraudulent online transaction does not receive repayment for the transaction and, additionally, must often pay penalty fees and higher transaction rates.

VeriSign’s Fraud Protection Services, in conjunction with Payflow service’s standard security tools, can help to significantly reduce these costs and the resulting damage to a business offering online payment convenience.

Transaction Security Settings identify transactions that exceed the normal size for your business.  Because “fraudsters” may not feel limited in their purchasing power, they sometimes place orders that are much larger than the norm.

High-Risk Payment Filters identify transactions that show billing/shipping discrepancies or an indication that someone other than the legitimate account holder is initiating the transaction.

International Order Filters identify transactions associated with risky international locations.

Maximum Amount per Transaction Setting

This setting compares the total amount of the transaction (any authorization, sale, delayed capture, or voice authorization) to the maximum amount (ceiling) that you specify.  The transaction will be declined whenever the transaction amount exceeds the specified maximum amount ($1,500.00).

An unusually high purchase amount, compared to the average for your business, can indicate potential fraudulent activity.  Because “fraudsters” are not paying with their own money, they are not price-sensitive.

AVS Failure Filter

Address Verification Service (AVS) compares the street number and the ZIP code submitted by the customer against the data on file with the issuer.  The transaction will be declined whenever the street number or the ZIP code information submitted does not match information on file with the account holder’s bank.

Buyers who can provide the street number and ZIP code on file with the issuing bank are more likely to be the actual account holder.

CSC Failure Filter

The card security code (CSC) is a 3– or 4–digit number, not part of the credit card number, that appears on the credit card.  The CSC check compares the number provided by the customer with the number on file with the issuer.  The transaction will be declined whenever the CSC information submitted does not match information on file with the account holder’s bank.

Because the CSC appears only on the card and not on receipts or statements, the CSC provides some assurance that the physical card is in the buyer’s possession.

Account Number Velocity Filter

In the risk management industry, velocity is a term that refers to the frequency in which an event occurs.  Velocity could indicate that a “fraudster” is making repeated attacks on a system.

This filter scans for repeated use of the same credit card account number.  The transaction will be declined when the account number is used a fifth time within a three-day (72 hour) period.

“Fraudsters” often make multiple purchases or purchase attempts with a single account number within a short time period in order to crack the system.  A fraudulent credit card user may repeatedly attempt a transaction with the same card number in order to discover the card’s valid billing address or card security code.  More simply, the “fraudster” may attempt to make many small purchases to bypass item or price ceiling filters.

International IP Address Filter

This filter screens for international internet protocol (IP) addresses.  An IP address is a unique identifier for a computer that can identify a particular network and a particular computer on that network.  The transaction will be declined whenever the IP address indicates an international computer or network (i.e., a customer in a foreign country).

Orders from customers in foreign countries are more likely to be fraudulent than orders from domestic customers because of the difficulty of authenticating foreign citizens as well as the difficulty of cross-border legal enforcement against fraudulent activities.

International AVS Filter

The International Address Verification Service (IAVS) determines whether the issuer is domestic (USA) or from some other country.  The transaction will be declines whenever the card number is associated with an international issuer (i.e., customers with cards issued in foreign countries).

Orders from customers in foreign countries are more likely to be fraudulent than orders from domestic customers because of the difficulty of authenticating foreign citizens as well as the difficulty of cross-border legal enforcement against fraudulent activities.
	Which VeriSign Package Do You Prefer?

     Payflow Link (1 Year Commitment) - $299.99   FORMCHECKBOX 

     Payflow Link (2 Year Commitment) - $499.99   FORMCHECKBOX 

**Required:

     Advanced Fraud Protection - $599.99 per year + 10¢ per transaction

This must be paid by the credit card listed in  #4.  Credit Card Information.

►1.  Business Information

Business Name (DBA)      
DBA is what appears on the card holders statement.

Business Legal Name      
Federal Taxpayer ID       
Business Phone Number       
Business Phone Number is what appears on the card holders statement
Business Address       
Business City        St        ZIP     
Business eMail Address      
The eMail Address will be used for communicating the approval of your    account, deposits and chargebacks.  Please make sure you include a Valid      eMail Address.

Business Web URL      
Business Established Date       
   

Business Fax Number        
Type of Business (check one)     FORMCHECKBOX 
Sole Proprietorship   FORMCHECKBOX 
Corporation   FORMCHECKBOX 
Partnership  FORMCHECKBOX 
Med/Legal Corp.  FORMCHECKBOX 
Assoc/Estate/Trust  FORMCHECKBOX 
Government    FORMCHECKBOX 
Tax Exempt    FORMCHECKBOX 
LLC

Business Description       
Number of Years at Main Location      
►2.  Contact Information

Contact First Name      
Contact Last Name      
Contact Title      
Contact Address      
City       State       ZIP     
Contact Phone Number      
Contact eMail Address       
For authentication in the event that you forget your password:

What is your mother’s maiden name?      
What is your date of birth?          MM / DD / YYYY   

Enter another important date.       
This may be someone else’s birthday, an anniversary, a graduation date, etc.
	
	►3.  Merchant History
Do You Already Have a Merchant Account?      
      If Yes, Who Is It?      
Ever Accepted Credit Cards Before?      
Ever Had a Merchant Account Canceled?      
Which types of credit cards will you accept?    

 FORMCHECKBOX 
Master Card/Visa    FORMCHECKBOX 
AMEX   FORMCHECKBOX 
Diners  

  FORMCHECKBOX 
Discover   FORMCHECKBOX 
JCB     FORMCHECKBOX 
Processor
►4.  Bank Account / Credit Card Information
Name of Bank       
Years Account Open       
Checking Acct #      
Transit Routing #      
Bank Address      
City       State        ZIP       
Card Type       
Card #       Exp. Date      
►5.  Primary/Owner/Officer/Partner

First Name       
Last Name      
Soc. Security #      
Percent Owned        %  

Owner/Officer Since       
Residence Address      
City         State        ZIP      
►6.  Transaction Information
Total Estimated Monthly Sales      
Total Estimated Monthly Visa/MC Sales      
Estimated Average Credit Card Sale Amount      
Refund Policy (check one)   
 FORMCHECKBOX 
Refund in 30 Days or Less      FORMCHECKBOX 
No Refunds/Exchanges  

 FORMCHECKBOX 
Exchanges Only      FORMCHECKBOX 
Not Applicable


	Internal Use Only:

Client ID __________________________________ Login ID________________________________ Password___________________________

Partner___________________________________ Payflow Token ___________________________ Acquirer____________________________  

Acquirer Contact___________________________ Acquirer Phone # __________________________  Merchant ID________________________

Acquirer Bin #_____________________________
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